
FRAMEWORK
EDUARDO CHAMORRO

-       Urban spanish markets

-       Social intervention in spoiled neighbourhoods

-       Rehabilitation of massive concrete buildings



HYPOTHESIS
EDUARDO CHAMORRO

“ The preexisting rigid space should be transformed into an adapti-
ve and live changing one, to adapt the multiplicity of the neighbou-
rhood ”



OBJECTIVES
EDUARDO CHAMORRO

-       Allow the market adapt to his users needs

-      Involve the neighbourhood colletives in the public space management

-       Refurbish the space keeping the collective memory of it.



METHODOLOGY
EDUARDO CHAMORRO

-       Use of lightweight and mobiles structures to create the space

-      Rethink the market as an conquered public space for the people

-       Reuse the waste of the intervention for the new contructions
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-       Third industrial revolution, Jeremy Rifkin ( book)

-      Boa Mistura - Ecosistema Urbano - Paisaje transversal Works

-       Refurbish the waste of the rehabilitation



STORYTELLING
EDUARDO CHAMORRO

“ LIVING MARKET”  is the story of the Madrid Cebada Market that 
does transforms itself  into an alive space that confronts with his 
own inmobility and gets its final sense  among the users and the 
city.


